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B Shaping India’s Apparel Industry

A prominent associationin the Indian Apparel Industry, founded in 1963. It represents ove
Indian Brands and Manufacturers, 50,000 Retailers, and 2000+ Platinum Dealers - top reta
inthe country, in terms of turnover, segment practices, ethics and fairness in dealings.

The Association acts as a catalyst of Change, Evolution, and Transformation by interacting with
the Government to encourage industry-friendly policies, including GST, PLI, Duty Drawback,
Export Promotion Schemes, and more. It is also focused on promoting ESG and sustainability in
the workplace.

It is renowned for organizing the industry's largest and most popular - National Garment Fairs
(NGF), which attracts over 1500 Brands and 50,000+ Retailers. CMAI has also introduced various
other formats which are becoming leaders in their respective categories.

B Fabrics, Accessories & Beyond

FAB Show, launched in 2022 is already established as the premier convergence hub for the entire garments
manufacturing supply chain. The FAB Show serves not only as a platform for showcasing the latest in
technological advancements but also as a catalyst for raising awareness about sustainability and
understanding evolving consumer preferences.

Message from Chairman:

The FAB Show was conceptualized and launched by The Clothing
Manufacturers Association of India (CMAI) with a clear vision - to support
the Members of the Garment Industry in meeting their sourcing
requirements under one roof. Over the years, the Show has evolved into a
premier platform that brings together fabric manufacturers, accessory
suppliers,and garment brands from across the nation.

Each edition of the Show has set new benchmarks in innovation, scale,
and networking opportunities. The upcoming edition promises to be even
more dynamic, offering unparalleled sourcing advantages

Key Highlights:

I New Innovations shaping the future of fabrics and accessories.
I New Suppliers from across India, offering the latest collections and
sourcing options.

I Al in Fashion — accelerating sampling processes, making them faster Naveen Sainani
and more cost-efficient. Chairman, FAB Show

I International Buyer &International Pavilion, expanding global reach and
opportunities.
I CostEfficiency through multiple sourcing choices under one roof.

linvite all stakeholders of the garment and textile value chain to participate along with entire sustainability
related value chain, explore, and experience the unmatched opportunities that the FAB Show offers.
Together, let us continue to drive innovation, strengthen collaborations, and take India’s apparel industry to
greater heights.
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ECO-STITCH

Sustainability in Every Stitch

The by-invitation Conclave was hosted to create a global textile and apparel ecosystem where
sustainability & circularity is not an initiative, but the foundation of every manufacturing decision. It
brought together 250+ industry leaders mainly brand owners, international buying houses,
manufacturers, exporters, policymakers and start-ups/innovators to collectively explore what genuine
systems transformation can be broughtin the ecosystem.

With a balance of high-level discussions, technical deep dives, and open debate, the conclave helped
attendees benchmark progress and accelerate tangible impact across the apparel and textile value
chain. Key sessions covered were EU readiness, adoption challenges for Indian brands, green finance
and social inclusion, and UN-led initiatives supporting sustainable clusters, alongside a CEO panel
examining how sustainability can be embedded as a core business strategy rather than a compliance
mandate.

The conclave showcased practical demonstrations of circularity through its 3R thematic
architecture—Reuse, Repurpose and Recycle. These experiential zones presented real-world examples of
sustainable sourcing, upcycled product collections, and integrated “waste-to-wardrobe” supply chains
that trace materials from textile waste to finished garments. The conclave also featured an Automation
and Al Showcase, highlighting how digital tools, artificial intelligence and advanced manufacturing
technologies are enabling responsible product development and improving efficiency across the
fashion value chain.

A key highlight at the conclave was the introduction of CMAI SU.RE Sustainability Awards, which
recognized responsible manufacturers, conscious fashion brands, circular supply chain innovators and
technology and service providers who have done significant work driving measurable progress in
Sustainability & Circularity across India’s fashion and textile industry.

A grand Sustainable Fashion Showcase highlighting Al-driven design, Indian craft traditions, and
sustainable fabrics by collaborating with leading fashion institutes such as National Institute of Fashion
Technology (Bengaluru), JD Institute of Fashion Technology, MKSSS's School of Fashion Technology, Pune
(SOFT) and International School of Design, Surat (IDT) to engage young designers and emerging talentin
presenting garments that embody the principles of circular and responsible fashion.
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Overseas
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E-Commerce
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Shirting & Suiting
(Formal & Casual) : 27%
Dress Material : 18%
Ethnic Wear : 12%
Knits : 10%

Denim : 8%

Tags: 6%

Buttons : 6%
Machinery : 5%
Labels : 5%

Beyond : 2%
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JIA'S BRAND

Knowledge Sessions LAY

Stay ahead of the curve! Expert-led
sessions bring exhibitors and buyers up to
speed with the latest innovations,
technologies and industry insights.

Fashion Shows &
Awards

Where style meets business! Studies
show that live fashion showcases drive
10X more buying interest — turning trends
into tangible orders.
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N Titanium : 20 Lacs*

Y
Partnership Opportunities Qj
s

Booth Size Post-Event Promotion

90 sq mtr bare space at prime location 1 round of Emailer, 1 WA message to 15000
targeted buyers

On-site Logo Presence

Social Media Handles - IG/FB/Linkedin

Registration, Cafeteria, Inauguration
3 Post in 3 months (Jan to Mar)

5 Hyperlinked Website Banners

Inauguration

VIP Presence of Company Official Ceremony

Company Branding
5 Onsite Publicity Colaterals (sizes will be shared)

Pre-Event Promotion

2 rounds of Emailers, 2 WA messages to 15000 targeted
buyers, quote in Press Release

; Platinum : 15 Lacs*

Booth Size Post-Event Promotion

80 sq mtr bare space at prime location 1 round of Emailer to actual 15000 show attendees

On-site Logo Presence

Social Media Handles - IG/FB/Linkedin

Registration, Cafeteria, Inauguration

2 Post in 2 months (Feb & Mar)

3 Hyperlinked Website Banners

Inauguration

VIP Presence of Company Official Ceremony

Company Branding

3 Onsite Publicity Colaterals (sizes will be shared)

Pre-Event Promotion

1 round of Emailer, 1 WA messages to 15000 targeted
buyers, quote in Press Release

*Plus Applicable Taxes




Gold : 12 Lacs*

Booth Size

63 sq mtr bare space at prominent location

On-site Logo Presence

Registration, Cafeteria, Inauguration

Inauguration

VIP Presence of Company Official Ceremony

Company Branding

2 Onsite Publicity Colaterals (sizes will be shared)

Pre-Event Promotion

1 round of Emailer, 1 WA messages to 15000 targeted

buyers, quote in Press Release

Partnership Opportunities

'
Post-Event Promotion

1 round of Emailer to actual 15000 show attendees

Social Media Handles - IG/FB/Linkedin

1 Post in Mar

1 Hyperlinked Website Banners

Booth Size

63 sgmtr bare space at prominent location

On-site Logo Presence

Registration, Cafeteria, Inauguration

Inauguration

VIP Presence of Company Official Ceremony

Company Branding
2 Onsite Publicity Colaterals (sizes will be shared)

Pre-Event Promotion

1 round of Emailer, 1 WA messages to 15000
targeted buyers, quote in Press Release

*Plus Applicable Taxes

Sustainability : 10 Lacs*

Post-Event Promotion

1 round of Emailer to actual 15000 show
attendees, quote in Press Release

Social Media Handles - IG/FB/Linkedin

1 Post in Mar

1 Hyperlinked Website Banners

Knowledge Session at Conclave

Speaker Opportunity for seniormost Company
Official




Stall Tariff for Participation

Area
90
84
72
66
60
54
48

*Participation Charges Exclusive of 18% GST
Bare space will be permitted for 24 Sq mtr and above stalls

Amount (Rs.)
983000
916500
784000
719000
650500
528500
464000
398500

Area
36
30
28
24
20
16
15
12

Amount (Rs.)
337000

275000
255000
209000
174000
130500
121500

96500

NOTE: There will be a 10% additional charge for two side open stall. And the same will have to be paid

immediately along with 20% advance payment towards the participation. The association reserves the rights
to cancel the request for two side open stall if the payment is not received.

If more request for two side open stall than the availability of the same will be allotted by draw of lots.

No cancellation will be permitted due to non-allocation of two side open stall.




FAB SHOW APP

Your Digital Companion at the Show

Products
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Meet Your Buyers
Before You Even Land
in Mumbai

Pre-book one-on-one meetings with visitors
before the show opens, so your calendar is full
of serious buyers from day one — not just
walk-in traffic.

03 — e

Put Every Product in Front
of the Right Buyer

List your products individually on the app so
buyers can browse, shortlist and plan their stall
visits around exactly what you make — no more
relying on passing footfall to discover your range.

05

02 —— =

Get Discovered by
14,000+ Trade Visitors

Your exhibitor profile goes live to the entire
visitor base — Garment manufacturers,
Exporters, Private Labels, Overseas Buyers,
Retailers and more — turning your stall into
a searchable listing buyers can find before
they even reach the floor.

Mop? 04 - -
LIl Scan, Capture, Convert —
On the Spot

Scan buyer badges at your stall to instantly
capture verified visitor details, replacing
manual data collection with a faster, error-free
way to build your lead list.

Walk Away With Your Entire Buyer Database

Download the full list of everyone who visited your stall, ready to plug into your CRM
or follow-up campaign — so your best leads don't go cold after the show ends.




India’s Largest
Fabrics and
Accessories
Sourcing Show
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FABRICS » ACCESSORIES & BEYOND

Your Gateway to
India’s booming Apparel Industry !

For More Details Contact :
Hardik Shah : 9930185699
Vishal Revie : 2004277291
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Organized by
[ 1o HEAD OFFICE
M_ 803, Naman Midtown, A-Wing, Behind Kamgar Kala Kendra,
o Senapati Bapat Marg, Prabhadevi (West), Mumbai 400 013,
THE CLOTHING MANUFACTURERS Branches : Pune | Surat | Bengaluru | New Delhi

ASSOCIATION OF INDIA For more information

roLLowuson @D OO ® +91-22-44750909 @ fab@cmai.in @ www.fab.cmai.in
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